FHM Rate Card 2010

FHM Profile

The guys in South Africa’s most lucrative, free-spending, pleasure-seeking target
market go crazy for FHM, SA’s most satisfying men’s lifestyle magazine.

FHM is quality! From its thick, high-gloss paper to its world-class photography
and writing. FHM rocks the Sexy, Funny, Useful and Relevant content every month.
FHM totally nails it, and its readers - affluent brand-conscious, sociable, active
consumers - are as loyal as ever.

FHM’s readers boast one of the highest average household incomes of R15 787 (AMPS
2008 2009 Main Branded) of all the magazines competing in the men’s lifestyle
category.

The mean age of FHM’s readers is 28. FHM readers are well educated, affluent and therefore
are premium prospects for advertising aimed at South African men.

Ad Rates and Deadlines
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Double Page Spread R125 800
Full Page R62 900
Half Page R49 285
Third Page R42 230
FHM Promotion Full Page* R65 300

g

(GUARANTEED SPECIAL POSITIONS

Full Page

Outside Back Cover R95 460
Inside Back Cover R74 900
Inside Front Cover R74 900
Left-Hand Page Opp FHM Contents R74 900

Double Page Spread

First DPS R149 740
Second DPS R140 795
Third DPS R133 210
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INSERTS

No. of Pages Loose ('000) Stitched ('000)

Single R440 R546

4 R383 R720

6-8 R685 R860

12 R778 R1 020

16-20 R860

24 R1 020

24+ On Application
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fADDITIONAl INSERT COST

Carrying Fee

By Hand (Random)

By Hand (Specific)
Pasting On

Bagging (Contribution)
Bagging

Material Specifications

Digital material only

* PDF Files (format: PDF/X-1a)
* Quickcut and Websend accepted
* On CD (delivery to FHM office)

Process: Web Offset
Proof: Colour proof required with all digital material
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Size Bleed (in mm)
Double-page spread 446 X 306
Full page 226 X 306
Vertical adverts

Third page vertical
Half page vertical
Horizontal adverts
Third page horizontal
Half page horizontal

Trim (in mm)
440 X 300
220 X 300

Type (in mm)
416 x 273
196 X 273

80 x 306
112 x 306

64 x 276
96 x 276

74 X 300
106 X 300

226 x 106
226 x 156

220 x 100
220 x 150

196 x 85
196 x 135

[ DEADLINES & ON SALE DATES

On-Sale Date Ad Booking Deadline  Material Deadline Promotions Booking
[\ LEE] 5 weeks before on-sale Deadline
28 Oct 2009 23 Sep 2009 2 Oct 2009 11 Sep 2009
25 Nov 2009 21 Oct 2009 30 Oct 2009 16 Oct 2009
30 Dec 2009 25 Nov 2009 4 Dec 2009 6 Nov 2009
27 Jan 2010 17 Dec 2009 8 Jan 2010 4 Dec 2009
24 Feb 2010 20 Jan 2010 29 Jan 2010 15 Jan 2010
31 Mar 2010 24 Feb 2010 5 Mar 2010 19 Feb 2010
28 Apr 2010 24 Mar 2010 2 Apr 2010 12 Mar 2010
26 May 2010 21 Apr 2010 30 Apr 2010 9 Apr 2010
30 Jun 2010 26 May 2010 28 May 2010 14 May 2010
28 Jul 2010 23 Jun 2010 2 Jul 2010 11 Jun 2010
25 Aug 2010 21 Jul 2010 30 Jul 2010 9 Jul 2010
29 Sep 2010 25 Aug 2010 3 Sep 2010 13 Aug 2010
27 Oct 2010 29 Sep 2010 8 Oct 2010 10 Sep 2010
24 Nov 2010 27 Oct 2010 29 Oct 2010 22 Oct 2010

No. Issue

120  Dec 2009
121 an 2010
122 Feb 2010
123 Mar 2010
124  Apr 2010
125 May 2010
126 un 2010
127 ul 2010
128  Aug 2010
129  Sep 2010
130 Oct 2010
131  Nov 2010
132 Dec 2010
133 an 2011
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Specialissues
Isslli: APRIL 2010 ISSUE: NOVEMBER 2010 F H M

On-sale date: 24 Feb 2010 On-sale date: 29 September 2010 IT’S A GUY THING

Ad deadline: 20 Jan 2010 Ad deadline: 25 August 2010

ISSUE: JULY 2010 ISSUE: JANUARY 2011

On-sale date: 26 May 2010 On-sale date: 24 November 2010
Ad deadline: 21 April 2010 Ad deadline: 27 October 2010

ISSUE: OCTOBER 2010

On-sale date: 25 August 2010
Ad deadline: 21 July 2010

Terms and Conditions

UCm FHM FHMW
ucm.co.za fhm.co.za m.fhm.co.za
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FHM is created by UCM: Media brand owners of FHM, heat, UCM Digital .




